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ABSTRACT
“Good art inspires; good design motivates.” –Otl Aicher
An artist is a free spirit not governed by rules, but instead creates his or her own rules. On the
other hand, like an engineer, a designer must adhere to functional parameters in addition to having a
skilled eye for color and composition. Good design is essentially good advertising. It motivates the
consumer to buy into a product or perform a desired action. In the case of this creative thesis, I sought
to brand The Jedediah Thomas Smith Foundation (JTS Foundation), enhancing its public credibility and
consumer confidence as a charitable organization in the new “Facebook world.” The JTS Foundation
honors the memory of a beloved son and brother by supporting other children and families fighting
childhood cancer. With its new identity, the JTS Foundation will continue to receive support from
longtime donors as well as garner support from new volunteers and supporters due to its new
professional branding and increased online presence. This creative project provided real world
experience in designing an identity system complete with logo, stationary and website. The following
thesis delves into the design process and each decision that resulted in the cohesive whole.
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Chapter 1

PROJECT ORIGINS
The Penn State IFC/Panhellenic Dance Marathon (THON) yearly shapes the lives of both college
students and families battling pediatric cancer. Students have the unique chance to interact with the
children and families who they fundraise and provide emotional support for all year. Brought together for
one weekend in February, this unlikely union forms a long-lasting bond. THON has provided me with the
opportunity to meet some of the most remarkable, inspiring individuals that I think I will ever know. One
such person, Jedediah Smith, affectionately known as Jed, has inspired me with his incredible strength.
It is because of him that this project came to be.

Jed Smith
Born September 29, 1997, Jedediah Thomas Smith was a happy, fun-loving little boy. Then, at
the age of four, everything changed. Following complaints of bone and joint pain, doctors at the Penn
State Milton S. Hershey Children’s Hospital diagnosed Jed with acute lymphoblastic leukemia (ALL), a
fast-growing cancer of the white blood cells that fight infection. In ALL, the body’s bone marrow makes
blasts that instead of developing into healthy lymphocytes, or white blood cells, remain abnormal.
Without the lymphocytes the body cannot fight infection. For eight long years, Jed endured
chemotherapy treatments, bone aspirations, spinal taps and blood transfusions. Yet, despite all these
hardships, Jed rarely uttered a complaint or let the smile disappear from his face. Instead, it was he who
would constantly reassure his family that everything would be all right. Unfortunately, just after
Christmas in 2009, doctors found that his cancer had returned for a third and final time. On January 3,
2010, Jed lost his battle with cancer leaving a hole in the hearts of many.
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The Jedediah Thomas Smith Foundation
Following months of mourning, Jed’s stepfather and mother, Dan and Kristin, and his older
sister, Savannah, decided to establish the Jedediah Thomas Smith Foundation to remember their
beloved son and brother.
Founded in early 2011, the JTS Foundation embraces the spirit that was always present in Jed
and works to support local children battling cancer in south and central Pennsylvania. The JTS
Foundation has a special savings fund and other programs in place to assist families when they need it
most. Having been through the emotional and financial burdens of childhood cancer, the Smith family
realized that it can be difficult to ask for help even when it is desperately needed. By planning and
hosting fundraisers as well as reaching out to donors throughout the year, the JTS Foundation is able to
provide monetary support, scholarships, and gifts to the pediatric cancer community.
During Jed's treatment at the Penn State Milton S. Hershey Medical Center in Hershey, PA, he
always took time to focus on the other kids. Even when he was exhausted and sick, Jed asked
questions about how they were feeling. He made friends with other patients and many times played
games with them throughout his treatment. It was these games and distractions that helped to make the
hospital visits more bearable. Therefore, the JTS Foundation works to keep the hospital’s outpatient
clinic stocked with toys, games, and medical supplies. While the hospital is generally equipped with
toys, the outpatient clinic is not; yet, this is where children regularly receive their treatments. No one,
especially youngsters, want to go to the hospital even for short periods of time, but it is less frightening
and painful when there are toys to distract them from the medical treatments.

Branding the Foundation
Treated for cancer at Penn State Hershey Children’s Hospital, Jed and his family received
support from The Four Diamonds Fund. The Fund supports families battling cancer by taking care of
medical expenses that insurance will not cover. Additionally, it supports a team of doctors, nurses, child
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life specialists, music therapists and others. The Fund also supports innovative research in the hopes of
improving current treatment methods and reducing unpleasant side effects. Any family with a child being
treated for pediatric cancer at Penn State Hershey Children’s Hospital is automatically eligible for
support from The Four Diamonds Fund.
The Four Diamonds Fund receives support and donations from the Penn State IFC/Panhellenic
Dance Marathon (THON). THON is a yearlong fundraising effort and awareness campaign for the fight
against pediatric cancer. It also provides emotional support for children and families like Jed’s through
phone calls, events, care packages and visits. Each year, it culminates in THON Weekend, a 46-hour
dance marathon. As a Four Diamonds Family, Jed participated in THON each year. It was a significant
part of Jed’s life, and the brothers and sisters of Acacia and Gamma Phi Beta, the Smith’s adoptive
organizations, still stay in close contact with the family.
During THON 2011, I served as a Family Relations Captain, keeping in contact with various Four
Diamonds families and preparing events uniquely suited to them. The Family Relations Committee works
to provide emotional support to the families as well as share their inspiration with the rest of the THON
community. Through this role, I met Savannah and Kristin for the first time. They were just forming the
foundation and asked for help turning a sketch Kristin had done into a logo. After hearing their story and
what they planned to do, I asked if they would mind if I did more than just the logo. I could not think of a
better way to devote my time, than doing a thesis project that would benefit others. By creating the logo,
identity system and website for the JTS Foundation, I would help to establish them as a viable charitable
organization and with their eventual success.
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Chapter 2

DESIGN PROCESS
The process began with the initial drawing done by Jed’s mother Kristin. From there, it sparked
some ideas of my own and led to the final logo, letterhead, envelope and website. I continually worked
with the clients to make sure that my ideas still matched their original vision as well as the mission of the
foundation. This chapter will cover the design process from ideation to final product.

The JTS Logo
Initially, Kristin and Savannah came to me with the drawing in Figure 2-1. It features a
blossoming tree and in the distance a gold star.

Figure 2-1: Original Sketch of the Logo by Kristin Buckley.
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They explained that the tree represented Jed's favorite book, The Giving Tree by Shel
Silverstein. It is the story of a tree and a little boy. As the boy grows from childhood to old age, the tree
selflessly takes care of him and asks for nothing in return. The only time the tree is sad is when it feels
that it has nothing else to give the boy.

Figure 2-2: Illustration from The Giving Tree.

The story reminded me of Jed. He loved to collect snow globes. During the winter of 2009
before he passed away, he made snow globes for his family, friends and all the doctors and nurses at
Hershey Children’s Hospital. Despite his hardships, Jed was always giving and thinking of others. In
many ways, Jed behaved like the tree in the story.
I also felt that the story resonated with the mission of the foundation. The tree cares for the little
boy because it can and it wants to do so. The JTS Foundation strives to help families battling pediatric
cancer because it can and it wants to do so. The work of the family through the foundation cannot bring
back their son, but it can help lighten the burden that other children bear and that would have made Jed
happy. They have the experience to understand exactly how the families feel in their battle and know
how to provide the support they need.
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To the Smith family, the tree symbolizes Jed's deep-rooted presence in their family and their
lives as well as his constant ability to stand strong through the toughest of fights. “At his darkest
moments, we would begin to see a new blossom of strength and optimism,” wrote Savannah. In many
cultures, tree planting is a tradition for honoring the life of a loved one that’s passed away. To me, the
tree represents the idea that from death comes rebirth. It represents the continual circle of life and
regeneration.
For Kristin, the star represented Jed, their "rock star.” It was also gold, the color of childhood
cancer awareness and a symbol of the fight against pediatric cancer. To me, the star represents dreams.
It is the dreams of each child fighting cancer, and the hope of someday finding a cure. It is the belief that
one day we will conquer cancer and no longer have to fight.
Although Kristin’s drawing truly symbolized the foundation, it was too disjointed to function as
an effective logo for a professional and successful philanthropy. However, it inspired my own designs
and contributed to the final mark. My initial concept was to portray a child jumping for a star with a cloud
behind him as if he were jumping to catch a dream. Then, once together, the cloud and boy would
create a tree. Initially, I tried making the tree be the first object that the viewer sees. My original sketches
can be seen in figures 2-3 and 2-4.

Figure 2-3: Original Sketch of logo.
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Figure 2-4: Original Sketches.
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From sketching, I moved to the computer and tried to recreate the mark in Adobe Illustrator. The
image evolved further so that instead of the tree, the viewer would see the boy and cloud first, and
would then notice the star in the negative space. However, it no longer depicted a tree in the form I was
searching for. I tried changing the soft, cartoonlike cloud [Figure 2-5] into a rougher, more realistic tree
top shape [Figure 2-6]. Regrettably, by doing so, the leaves began to appear spiky and dangerous,
which seemed inappropriate for a charitable organization.

Figure 2-5: Initial logo.

Figure 2-6: Logo with modified cloud.
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At the suggestion of my professor, I enlisted the help of two fellow graphic design students,
Alicia Adamerovich and Miller McCormick, both whom possess a talent for drawing. I explained my
conception of the mark to them and asked each to illustrate my idea in their own style.
Alicia tried to mimic the style of Silverstein’s illustrations [Figure 2-2] in The Giving Tree. She
drew the boy reaching for the star with the star appearing in the negative space of the foliage. In the
positive space, she drew leaves and let the boy’s legs form the trunk of the tree. Figure 2-7 features
Alicia’s sketches.

Figure 2-7: Logo sketches by Alicia Adamerovich.
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Miller drew a figure similar to mine. However, instead of drawing just the outline of a treetop, he
drew each individual leaf. In Miller’s illustration, leaves were strategically placed to create the boy in the
negative space. Miller’s sketches can be seen in figures 2-8 and 2-9.

Figure 2-8: Logo sketches by Miller McCormick.

Figure 2-9: Additional logo sketches by Miller McCormick.
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I liked the way the legs of the figure in Alicia’s sketch form the tree trunk and the fact that he is
shown reaching for the star. However, I felt that Miller’s representation of the leaves better suited the
logo design. The final logo is my combination of these elements. The boy is looking up, reaching for a
gold star. I also drew four other stars hidden amongst the leaves, but only one is in gold. Though done in
Adobe Illustrator, it retains its hand rendered quality. The only color is a watercolor wash of green and
yellow.

Figure 2-10: Final logo for the JTS Foundation.
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Figure 2-11: JTS Logo applied to a shirt.
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Identity System
The purpose of an identity system is to unite a company or organization under a mark that
employs a consistent style including colors, typography and even in some cases photography. For the
JTS Foundation, I chose a color palette of greens, yellow, greys and blue. Most of the colors were
derived from the logo. The colors help to unite the entire identity from the logo to the website.
Typography also helps to establish an identity and overall look. I carefully selected Neutra for the
logo and all other print communications. It is a sans serif font with many weights and alternatives. Neutra
is an open, unobtrusive and linear font similar to the architecture of Richard Neutra, whose work inspired
the font.

Figure 2-12: Neutra Display Titling.

Figure 2-13: Neutra Light Italic.
A letterhead is a sheet of paper with a company’s logo and corporate information. Traditionally,
the design is placed at the top of a sheet of paper, hence the term letterhead. However, since the JTS
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Foundation logo is vertical, it made more sense to concentrate the design to the left hand side of the
sheet. In the final letterhead design, the contact information was placed in the top left corner and the
logo in the bottom left corner. It appears that the boy in the logo is reaching for the information, which
directs the reader’s eye to the top of the page.

Figure 2-14: JTS Letterhead.
For the envelope, I placed the logo and name of the foundation on the to capture the viewer’s
attention. The return address information was then placed on to the back flap of the envelope. The
inside of the envelope was covered with a watercolor wash similar to the one used to cover the leaves of
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the logo. The watercolor wash on the inside of the envelope adds an element of surprise while linking it
to the design of the logo.

233 North Charles Street Red Lion, Pa. 17356
THE JEDEDIAH
THOMAS SMITH
FOUNDATION

Figure 2-15: JTS Envelope outside.

Figure 2-16: JTS Envelope inside.

1/8” No Printing Safe Area
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Website
Website design demands that simple functionality must be clearly expressed through the design
while presenting that expression with elements that are engaging and aesthetically pleasing. It cannot be
merely artful as it must operate within certain functional parameters. It is important to determine the
central function of the site, address all pertinent questions and design the site to meet the functional
demands of use within a coherent and expressive presentation.
Since its founding, the JTS Foundation has continually operated and updated a Blogspot
website. However, Blogspot functions best as a blog and not as a website for an organization. The new
website needed to strengthen the foundation’s brand, offer important information about it’s efforts,
garner new supporters and solicit donations within a coherent design.
A successful website must grab and hold the viewer’s attention, be easy to use and help the
viewer navigate through the site intuitively. If the website appears wordy or cumbersome, a visitor may
quickly leave the site and move to another location. As a consequence, the designer aims to engage the
visitor and facilitate their interaction with the website.
One way to facilitate that interaction is by establishing an informational hierarchy that breaks up
the information into small manageable pieces. I divided the JTS Foundation’s website
(thejtsfoundation.org) into five distinct sections—“Who We Are,” “What We Do,” “How You Can Help,”
“Why We Fight,” and “Contact Us.” The “Who We Are” section covers the foundation’s history and
establishment. The “What We Do” section outlines the foundation’s mission and the “How You Can
Help” section presents potential supporters with ways in which they can aid in the efforts of the
foundation. Jed’s story can be found in the “Why We Fight” section. Finally, “Contact Us,” contains the
JTS Foundation’s contact information.
The title of each section is located in the navigation menu allowing the visitor to move quickly to
the desired information. Once a viewer has finished reading the page, they will find a white arrow in a
green box enabling them to return to the top of the page.
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Scale and contrast further help to differentiate website elements. Each section title appears in
large, bold type, clearly establishing its dominance in the hierarchical order of elements. The titles help
to separate the different sections.
In accordance with general practice, the JTS Foundation’s logo can be found in the top left hand
corner immediately alerting the visitor to whose site he or she is currently viewing. Also featured in the
top content container are the social media icons for Twitter, Facebook and the Foundation’s Blogspot
blog. In this new Facebook-driven society, social media have become vital to a company’s outreach
efforts and presence on the web.
The navigation bar below the top container serves as the primary navigational device for the
website. It lists all of the section titles: “Who We Are,” “What We Do,” “How To Help,” “Why We Fight,”
“Contact Us,” and “Donate.” “Donate” is emphasized by being set in larger, heavier bright blue type.
The color palette for the website is predominately light gray and kelly green like the logo.
Accents such as the “Donate” button are featured in light blue, the color of the sky, and distinctly
standout from the other elements. These elements purposely call attention to themselves. The body
copy is in a dark grey, but not pure black in order to facilitate easier reading. Similarly, there is no pure
white because white on a computer screen is very harsh on the eyes. In terms of fonts, Neutra could not
be used on the website because it is not a web or browser safe font. However, Google has recently
come out with free, open-source fonts optimized for web space. Google allows the user to simply copy
the provided font code and place it into the website’s html code. I chose two sans serif fonts that are
easy to read, but still unique and more visually pleasing then generic fonts like Helvetica.
Aesthetically, old photos of Jed break up the text, reinforce the foundation’s roots and pull on
the viewer’s heartstrings. The photos are unique and original, but have a somewhat universal quality to
them so that they could be seen as anyone’s son, brother, cousin, neighbor or friend. Finally, a video of
Jed’s sister speaking at THON 2011 speaks volumes of the dedication this family has to the cause and
the love they have for their son and brother as well as the horrors of pediatric cancer.
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Figure 2-17: JTS Website.

Figure 2-18: JTS Website featuring a video of Savannah speaking about Jed.
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Figure 2-19: Example of type treatments on the JTS website.

Figure 2-20: JTS Website (continued).
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Figure 2-20: JTS Website (continued).

Figure 2-22: JTS Website (continued).
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Chapter 3

CLIENT’S REACTIONS AND FUTURE WORK
Throughout the process, Savannah and Kristin both gave input on what they wanted to see and
how they wanted the logo to look. If they did not like a design decision that I had made, they were vocal
about it. I tried my best to do what they wanted. In the end, all parties were pleased with the final logo,
identity system and website. The website is live and accessible to all potential supporters. It has begun
to receive online traffic and will hopefully continue to do so.
After completion of this thesis, I plan to continue to help the JTS Foundation. Savannah and I
have begun updating the designs of the foundation’s social media pages in order to make them
consistent with the design of the new website. The blog now has a kelly green background with a new
header featuring the logo. Soon, the Facebook fan page will have a similar style as well. In the end, the
foundation’s website, blog, Twitter and Facebook will be unified by consistent color and key design
elements.
Finally, I plan to help design invitations for the foundation’s annual luncheon and create new
designs for shirts that will be sold to benefit the foundation’s charitable activities. As long as I’m needed,
I will help out this family in their efforts to fight pediatric cancer.
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