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ABSTRACT

The purpose of this project is to explore graphic design strategies for a broad, complex
problem like bee decline. Such a global issue requires the mobilization of a large group of
people, but the larger an audience the more diluted the message becomes. This project is an
exploration of audience, focusing on three different groups with three different logos and
campaign plans to better inspire them to action. Contained in this document are the designer’s
research, design process, and finished design.
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Chapter 1
Research on Bees
The Pollination Situation
Just like any environmental crisis the world faces today, controversy surrounds how serious the
crisis actually is and who is responsible. The purpose of this thesis is not to prove that bees are in trouble
or provide new ways to save them. While some organizations contend that bees and other pollinators are
in decline, I will trust The Intergovernmental Science-Policy Platform on Biodiversity & Ecosystem
Services’ (IPBES) findings for the United Nations. Its Assessment Report emphasizes the importance of
pollinators to the survival of flowering plants, fruits, vegetables, and nuts, and confirms that pollinators
are dying at an alarming rate. (IPBES XX) Similarly, I am not an entomologist, so this thesis will not be
offering the discovery of new chemicals or behaviors that could change the bee population trajectory. I
can only hope to amplify the awareness and participation in efforts that have already been shown to
promote bee health.
Pathogens, parasites, pesticides, and poor nutrition are the most commonly cited forces of
decline bees face; they are also included in the IPBES’ report. Two of these issues are too close to the
source for the general public to be able to make as much of a difference: pathogens and parasites. Bees
around the world are incessantly harried by the likes of the Varroa destructor mite and the Deformed
Wing Virus, but these issues can only be dealt with directly in the hive by responsible beekeepers. These
issues require hands-on-bees treatment. Members of the general public may, however, enact change in
other ways by addressing pesticides and poor nutrition.
It is important IPBES report does not define particular sets of pesticides that are more harmful to
bees. While some activist organizations like Friends of the Earth have aimed their attacks at specific
pesticides like Neonicotinoids, starting a veritable witch-hunt against companies that use them, the IPBES
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leaves that category broad and complex. Regardless of which pesticides are most harmful, they are
designed to hurt insects, and they build up in the hives’ wax, hanging around and causing more damage.
Poor nutrition also ravages bee health. Monoculture farming cannot provide the many nutrients
bees need as species diversity is depleted (Chadwick 61). Bees pollinating single crop fields inevitably get
sick and must be moved to more rich areas to survive. Huge factory farms also reduce the amount of
cover bees depend on to create hives and hide.
Since pollinators are necessary for many of the foods the general public eats, everyone is a
stakeholder in bees’ survival. But what can a layperson do to remedy the situation? On a small scale,
anyone can plant wildflowers and choose to eat organic. Wildflowers provide the bees with the nutritional
boost they need, and choosing organic food cuts off that much support to companies that are hurting bees.
On a larger scale, encouraging farmers and agriculture companies to allow a small percentage of wild
growth around their fields can drastically help bees. A more conservative use of pesticides would do the
same.
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Chapter 2
Defining the Purpose and Audience
The best course of action I could take as a designer was to design a campaign to raise
awareness and money, and encourage direct steps toward creating a better environment for bees.
I used the first steps laid out in Dr. Patrick O. Marsh’s book Messages That Work: A Guide to
Communication Design as a guide for my design process.
Marsh’s first step is “Select a Strategy.” He lists the following nine different standardized
goals for any message: “to inform, to stimulate, to interpret, to instruct, to solve, to persuade, to
argue, to entertain, and to transform” (Marsh 8). I chose “inform” and “solve” as goals for this
campaign.
Marsh’s second step is “Profile the Receiver,” or rephrased “define the audience.” This
step gave me pause.
The Internet has been very useful for reaching niche audiences. Hypothetically, even if
there are only ten enthusiasts in the world in a specific subject, they can find each other. Their
communication can be all the more poignant because it is personal to their interest. In this way,
marketing campaigns can be more particular. A “shotgun” method of campaigning could be very
effective for reaching a broader audience. The New York Times listed factionalizing as a reason
there has not been a major environmental movement since Rachel Carson. This multi-pronged
method of campaigning could be a way to break through that.
Keeping these things in mind, I decided to select three specific audiences and tailor
campaigns toward them. Pollination decline is a complex issue with a large amount of variables;
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therefore, a degree of complexity is necessary for its solutions. I chose the following groups that
would be willing to take direct action: young urban professionals, college students, and high
school-going teenagers. This shotgun approach is not only useful for trying to speak more
directly to an audience, but it also allows the different approaches to support each other as some
people would inevitably come into contact with more than one.
Marsh’s third step is to “Establish Performance Objectives.” For each of my campaigns, I
will define what I want my audience to do with it.
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Chapter 3
Design Process and Final Design
I started sketching and set about constructing a multi-pronged media campaign to reach a broader
audience. While sketching, I kept the following criteria in mind: Each logo should be legible in black and
white, be simplified to a degree that anyone could sketch a recognizable copy, and each logo should allow
for adaptation. I also wanted all the logos to fit well within a circle or square since to fit comfortable into
social media profile picture dimensions. The following three campaigns are the finished product.

Campaign 1: The Bee Cause
This campaign is aimed at college students with the goal of being shared on social media. The
logo design is built to be owned by the community, with visual puns that can be emulated in social media
comments with emojis. The images are meant to be shared, liked, and DM’d to bring visibility to the
brand and the campaign. The goal of the social media campaign is to urge viewers to go to the website to
learn more. Text and images are linked in the post descriptions.

Figure 1. The Bee Cause Mark
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Figure 2. The Bee Cause Type (Neuzeit Grotesk Condensed Black)

Figure 3. Two Bee Cause Lockups (Horizontal & Vertical)
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Figure 4. Bee Cause Visual Pun System
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Figure 5. Apple Emojis coordinating with Bee Cause Puns

Figure 6. Bee Cause Brand Colors

Figure 7. Bee Cause Social Media Content

Figure 8 Bee. Cause Social Media Content (2)
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Campaign 2: Garden for Bees
This campaign is aimed at young urban professionals with the goal of encouraging the audience
to garden more for the sake of the bees. The logo simultaneously depicts a bee and a flowering plant. The
logo would be applied to post cards to be distributed through communities to raise awareness about the
campaign and the benefits of gardening. The post cards were also designed to be used with seed-infused
paper, to be immediately planted when received by the audience. They include a website URL, so
receivers can learn more. Since this is a print-based campaign, the logo’s colors are styled as if offset
during the printing.

Figure 9. Garden for Bees Mark

Figure 10. Garden for Bees Type (Gotham)
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Figure 11. Garden for Bees Lockup

Figure 12. Garden for Bees Brand Colors

11

Figure 13. Garden for Bees Logo Variations
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Figure 14. Garden for Bees Post Cards
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Campaign 3: Swarm
This campaign is oriented toward teenagers and young adults with bold text and a bright pop of
color for extra contrast. The logo is designed to be hyper-simple, to be used as a pattern or a stand-alone
element on clothing. Sales would go toward research, and each article of clothing sold would become
advertisement for the campaign.
This campaign is largely inspired by the Livestrong bracelets released in 2004. The bracelets
were symbols of solidarity and awareness. They were bright enough to call attention, but unclear in
message at face value. This clothing brand operates in a similar way. The bee logo is loud but vague,
encouraging investigation. The campaign is meant to promote conversation and monetary support through
buying the products.

Figure 15. Swarm Mark

Figure 16. Swarm Type (Oswald)
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Figure 17. Swarm Lockup

Figure 18. Swarm Brand Colors
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Figure 19. Swarm Pattern
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Figure 20. Swarm Tote Bag
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Figure 21. Swarm Beanie Hat
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Figure 22. Swarm Socks
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Chapter 4
Conclusion
Looking at the various campaigns, I’d like to see how they would perform when applied
in the real world. I’m happy with how simple the logos turned out. I’m most intrigued about the
post card for Garden for Bees. The idea of enabling an audience with a very definite way to
combat bee decline is exciting; I’d like to know how people would respond. I feel most unsure
the Swarm designs since they are very simple. I would like to spend more time on it and perhaps
develop it into a tessellating pattern.
In the end, however, I’m happy to have created three very different brands with very
different goals.
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Appendix A
Process Sketches
The following pages contain initial sketches that developed into the campaign brands
above.

Figure 23 Sketch 1 (Too Much Detail)

Figure 24 Sketch 2 (Attempt at Exclamation Point Bee)

Figure 25. Sketch 3
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Figure 26 Sketch 4

Figure 27. Garden for Bees Sketch 1

Figure 28. Garden for Bees Sketch 2
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Figure 29. Garden for Bees Sketch 3

Figure 30. Bee Cause Sketch 1

Figure 31. Bee Cause Sketch 2
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Figure 32. Bee Cause Sketch 3

Figure 33. Bee Cause Sketch4

Figure 34. Swarm Sketch 1
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Figure 35. Swarm Sketch 2
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